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The 15th Edition of Shanghai World Travel Fair (SWTF) 
to be held from May 24th-27th, 2018  

Presented today in Shanghai all the new features and the program of the event, co-organized by Shanghai Municipal Tourism Administration and Europe Asia Global Link Exhibitions -  joint-venture by the Italian Exhibition Group (IEG)  and VNU Exhibitions Asia -  in cooperation with Shanghai International Convention & Exhibition Corp., Ltd.
Rimini, 10th May - According to the statistics reported by the China National Tourism Administration, the number of outbound trips reached 130 million in 2017, and an estimated 115.29 billion USD spent during 2017. This upward trend is expected to also continue in 2018. At the Press Conference held today, Shanghai World Travel Fair 2018 (SWTF) promises to be overflowing with content. On this dynamic attractive market, SWTF will hold its 15th edition from May 24th to 27th, 2018. 
SWTF, founded in 2004, is the China’s leading travel trade show, and is co-organized by Shanghai Municipal Tourism Administration and Europe Asia Global Link Exhibitions - a joint-venture created by the Italian Exhibition Group (IEG) and VNU Exhibitions Asia - in cooperation with Shanghai International Convention & Exhibition Corp., Ltd. As a comprehensive platform for professionals, networking and consumer marketing, it is a unique opportunity to make contact with the Chinese tourism market’s top players, find new local partners and offer potential customers profitable new business opportunities.  

The show, staged annually in Shanghai, puts together all China’s outbound tourism resources, including Destination Tourism Bureaus, Associations, Accommodation Facilities, Airlines, Overseas Travel Agencies, Tour Operators, Online Travel Agencies etc. More than 750 exhibitors from 53 countries and regions have already confirmed their participation, expecting to meet over 15,000 trade visitors and over 50,000 public visitors. Argentina, Bulgaria, Canada, Cuba, Czech Republic, Egypt, Finland, Iran, Japan, Malaysia, Mongolia, Norway, Mariana Islands, Peru, Russia, Sri Lanka, Tunisia and Peru, are just a few of the destinations that will be showcased at the show. The number of new and emerging destinations participating for the first time has increased by 30%. 

B2B activities - Focus on customized travel

Customized travel – the latest trend on the China outbound travel market - will be the focus of the B2B activities scheduled to take place during the show. Exhibitors will focus on showing visitors their tailor-made products in order to meet the increasing demand for customized and high-end/luxury travel experience on the China outbound travel market. 

The show organizers have carefully to put together a well selected group of over 500 hosted buyers,  most of whom focus on customized travel / FIT and high end / luxury trips of Chinese travelers. The professional online matchmaking system was created to facilitate the scheduling of appointments and exchange of information between exhibitors and buyers.  

A series of professional events will take place throughout the show in order to provide the latest market information and share know-how with the sector’s key players. 

First Day – 24th May 2018

Shanghai World Travel Forum - a full-day event that will focus on the latest trends in the travel industry and how is the increasing of demand for tailor-made products is transforming today’s industry. Some of the topics that will be discussed during the forum include the identification of the latest trends in the consumer behavior, how customized travel is influencing travel insurance, customized travel in Europe, the impact of customization on traditional transportation, etc. 

Second day –  25th May 2018

Shanghai Online Travel Summit – 4th Edition 

The fourth edition of the Shanghai Online Travel Summit will be held in the Round Hall of West hall in the afternoon of May 25th. The Summit will be focused on the recent developments of online travel business and some important mergers and acquisitions that have taken place recently.

Workshop program

A series of workshops are scheduled for the day, each one of which will take around 30-45 min. with the participation of around 15-20 people. Some of the topics that will be discussed during these workshops will focus on wholesale and retail, destination marketing, OTAs, the cruise market in China, etc. 

The Hot-Spring Industry in China

A forum on the thermal and hot spring Industry in China is also scheduled to take place on 25th May, organized in cooperation with the China Hot Spring Association.   

For more information about the show visit www.worldtravelfair.com.cn 

The 15th Edition of Shanghai World Travel Fair

Location: Shanghai Exhibition Center (No. 1000, Mid Yan’an Rd)

Dates: May 24th - 27th, 2018

Trade Day

9:00 am - 4:30 pm, Thursday May 24th 
9:00 am - 4:30 pm Friday May 25th 
Public Day

12 noon - 4:30 pm, Friday May 25th
9:00 am - 4:30 pm, Saturday May 26th
09:00 – 14:30, May Sunday 27th, 2018
* * *
FOCUS ON ITALIAN EXHIBITION GROUP SPA:  
Italian Exhibition Group S.p.A. (IEG) is Italy’s first trade fair and convention organizer for profitability and for events organized directly and owned by the organizers, with the Rimini and Vicenza expo centres, Rimini’s Palacongressi and Vicenza Convention Centre. The group, which is presided over by Lorenzo Cagnoni, with Matteo Marzotto as vice president and Ugo Ravanelli as managing director, closed 2017 with a consolidated turnover of 130.7 million Euros, a EBITDA of 23.2 million and a consolidated net profit of 9.1 million. IEG has 59 expos in its portfolio, (including the Food & Beverage, Green, Technology, Entertainment, Tourism, Transport, Wellness, Jewellery and Fashion, Lifestyle & Innovation sectors), and a total of 280 events and congresses. In 2017, IEG attracted a total of 15,649 exhibitors and 2,648,675 visitors, at its Rimini and Vicenza-based exhibition and congress facilities. IEG operates worldwide, with branches in the United Arab Emirates, United States, China and South America. www.iegexpo.it 
* * *
PRESS CONTACT IEG:
Elisabetta Vitali head of media & corporate communication, Marco Forcellini press office manager, Silvia Giorgi international press manager, Alessandro Caprio, Nicoletta Evangelisti Mancini, Jacopo Frenquellucci communication specialists media@iegexpo.it CORPORATE MEDIA AGENCIES IEG: Smart Comunicazione: Cesare Trevisani ctrevisani@smartcomunicazione.com MyPr Lab: Filippo Nani filippo.nani@myprlab.it 
